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Prevalence of Junk Food Advertisement in IndiPrevalence of Junk Food Advertisement in IndiaaJJ

JunkJunk foodfood advertisingadvertising targetedtargeted atat childrenchildren andand adolescentadolescent -- aa
billibilli d lld ll i di d B b dB b d ff dd dd ddbillionbillion dollardollar industryindustry:: BombardmentBombardment ofof adsads gearedgeared towardstowards
pushingpushing highhigh--caloriecalorie andand lowlow nutritionnutrition snackssnacks downdown thethe kidskids
throatthroat..

AdsAds aimedaimed towardstowards childrenchildren useuse toolstools likelike cartooncartoon characters,characters,
kk bb ff h dh dsweepstakessweepstakes prizesprizes oror aa celebritycelebrity famousfamous amongamong childrenchildren toto sellsell

junkjunk foodfood..

DisturbinglyDisturbingly thethe amountamount ofof suchsuch advertisingadvertising isis increasingincreasing..
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Present Regulatory structure to Control advertising of the Present Regulatory structure to Control advertising of the 
J k F dJ k F dJunk FoodJunk Food

InIn India,India, nono specificspecific lawlaw oror guidelinesguidelines dealingdealing withwith regulationregulation ofof,, pp gg gg gg
thethe advertisingadvertising inin thethe mediamedia oror marketingmarketing communicationcommunication ofof thethe
junkjunk foodfood..

ProvisionsProvisions inin differentdifferent statutesstatutes andand somesome guidelinesguidelines issuedissued byby
selfself--regulatingregulating bodybody ASCIASCI maymay bebe usedused toto regulateregulate thetheg gg g yy yy gg
advertisingadvertising inin mediamedia ofof junkjunk foodfood..
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Constitution of IndiaConstitution of India

UnderUnder thethe DirectiveDirective PrinciplesPrinciples ofof thethe StateState Policy,Policy, statestate hashas toto
taketake stepssteps forfor thethe protectionprotection andand promotionpromotion ofof thethe publicpublic healthhealthtaketake stepssteps forfor thethe protectionprotection andand promotionpromotion ofof thethe publicpublic healthhealth..

RightRight toto healthhealth isis aa fundamentalfundamental rightright underunder ArticleArticle 2121 ofof thethe
C i iC i i ff I diI di i ii i hh i hi h hihi h l hh l hConstitutionConstitution ofof IndiaIndia;; everyevery citizencitizen hashas rightright toto hishis healthhealth asas
fundamentalfundamental rightright..

Thus,Thus, statestate hashas aa responsibilityresponsibility toto regulateregulate thethe junkjunk foodfood
advertisementadvertisement..
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Consumer Protection Act, 1986Consumer Protection Act, 1986,,

NoNo specificspecific provisionprovision underunder thethe ActAct whichwhich dealsdeals withwith thethepp pp
regulationregulation ofof advertisingadvertising ofof foodfood productsproducts..

ProvisionsProvisions existsexists forfor prohibitionprohibition ofof thethe conductconduct whichwhich isis
misleadingmisleading oror deceptive,deceptive, oror likelylikely toto misleadmislead oror deceivedeceive..
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SectionSection 22((11)(r))(r) ofof thethe ConsumerConsumer ProtectionProtection ActAct 19861986SectionSection 22((11)(r))(r) ofof thethe ConsumerConsumer ProtectionProtection Act,Act, 19861986
definesdefines “unfair“unfair tradetrade practice”practice” asas aa tradetrade practicepractice which,which, forfor thethe
purposepurpose ofof promotingpromoting thethe sale,sale, useuse oror supplysupply ofof anyany
goodsgoods………………....adoptsadopts anyany unfairunfair methodmethod oror unfairunfair oror
deceptivedeceptive practicepractice……..

TheThe consumerconsumer forumforum hashas powerpower toto issueissue directionsdirections toto aa
partyparty onon aa complaintcomplaint ofof aa consumerconsumer toto discontinuediscontinue unfairunfair
tradetrade practicepractice..
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AdvertisementAdvertisement oror promotionpromotion ofof thethe junkjunk foodfood usingusing falsefalse

Contd.Contd.

AdvertisementAdvertisement oror promotionpromotion ofof thethe junkjunk foodfood usingusing falsefalse
representationrepresentation thatthat thethe foodfood oror beveragesbeverages areare ofof aa particularparticular
composition,composition, oror qualityquality etcetc.. oror falselyfalsely representingrepresenting characteristic,characteristic,

b fitb fit hi hhi h hh f df d bb dd tt hhusesuses oror benefitsbenefits whichwhich suchsuch foodfood oror beveragesbeverages dodo notnot havehave oror
makingmaking falsefalse oror misleadingmisleading representationrepresentation relatingrelating toto thethe needneed oror
usefulnessusefulness ofof thethe goods,goods, oror representingrepresenting thatthat anybodyanybody consumingconsuming
suchsuch foodfood isis likelylikely toto havehave supersuper herohero likelike qualityquality maymay comecome
underunder thethe ambitambit ofof thethe ActAct andand remedyremedy maymay bebe availedavailed underunder thethe
provisionsprovisions..provisionsprovisions..

UseUse ofof ConsumerConsumer ProtectionProtection lawlaw inin IndiaIndia toto countercounter advertisingadvertising
inin junkjunk foodfood isis rarerare andand lawlaw isis stillstill notnot settledsettled inin thisthis regardregard..
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Food Safety and Standards Act, 2006Food Safety and Standards Act, 2006y ,y ,

FoodFood SafetySafety andand StandardsStandards ActAct doesdoes notnot definedefine anyany foodfood asas junkjunkyy yy jj
foodfood oror fastfast foodfood.. AllAll foodfood thatthat hashas beenbeen categorizedcategorized asas junkjunk
foodfood fallsfalls underunder thethe categorycategory ofof proprietaryproprietary foodfood--whichwhich isis foodfood
notnot standardizedstandardized underunder regulationsregulations ThisThis categorycategory ofof foodfood isis onlyonlynotnot standardizedstandardized underunder regulationsregulations.. ThisThis categorycategory ofof foodfood isis onlyonly
expectedexpected toto declaredeclare theirtheir compositioncomposition oror naturenature ofof foodfood andand
complycomply withwith generalgeneral regulationsregulations underunder thethe ActAct.. FSSAIFSSAI hashas beenbeen
establishedestablished underunder thethe ActAct..
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Lesson from Australian Consumer Protection legislationLesson from Australian Consumer Protection legislation

InIn Australia,Australia, newnew ConsumerConsumer protectionprotection lawlaw AustralianAustralian ConsumerConsumer
LawLaw (ACL)(ACL) providesprovides forfor civilcivil remediesremedies includingincluding restrainingrestraining

dd dd d )d ) dd ff f lf l i l dii l di iiordersorders andand damages),damages), andand forfor falsefalse oror misleadingmisleading representationsrepresentations
criminalcriminal sanctionssanctions areare alsoalso applicableapplicable byby wayway ofof impositionimposition ofof
substantialsubstantial finesfines..

TheThe ACLACL hashas givengiven powerspowers toto thethe nationalnational regulator,regulator, thethe
AustralianAustralian CompetitionCompetition andand ConsumerConsumer CommissionCommission ((ACCCACCC)) totopp (( ))
issueissue substantiationsubstantiation notices,notices, publicpublic warningwarning noticesnotices andand
infringementinfringement noticesnotices asas wellwell asas seekingseeking significantsignificant civilcivil pecuniarypecuniary
penaltiespenalties fromfrom thethe courtscourtspenaltiespenalties fromfrom thethe courtscourts..

InIn IndiaIndia asas well,well, ConsumerConsumer forumforum mustmust bebe vestedvested withwith suchsuch
p rp r
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ADVERTISING STANDARD COUNCIL OF INDIA ADVERTISING STANDARD COUNCIL OF INDIA 
(ASCI) GUIDELINES (ASCI) GUIDELINES 

ASCIASCI autonomousautonomous andand selfself regulatingregulating bodybody toto regulateregulate
advertisementsadvertisements inin India,India, notnot legallylegally bindingbinding butbut functionsfunctions asas

id liid li ff lflf l il iguidelinesguidelines forfor selfself regulationregulation

BasicBasic guidelinesguidelines onon thethe junkjunk foodfood advertisingadvertising onon differentdifferent
mediamedia::

I.I. ToTo ensureensure truthfulness,truthfulness, honestyhonesty ofof representationsrepresentations andand claimsclaims,, yy pp
mademade byby advertisementsadvertisements andand toto safeguardsafeguard againstagainst misleadingmisleading
advertisementsadvertisements..

II.II. ToTo safeguardsafeguard againstagainst indiscriminateindiscriminate useuse ofof advertisingadvertising forfor
promotionpromotion ofof productsproducts hazardoushazardous toto societysociety oror toto individualsindividuals
toto aa degreedegree oror ofof aa typetype unacceptableunacceptable toto societysociety atat largelarge
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toto aa degreedegree oror ofof aa typetype unacceptableunacceptable toto societysociety atat largelarge..



Contd.Contd.

IfIf adsads oror promotionpromotion ofof thethe junkjunk foodfood containscontains materialmaterial whichwhich isis
falsefalse oror misleadingmisleading advertisementadvertisement oror indiscriminateindiscriminate
advertisementadvertisement forfor thethe promotionpromotion ofof productsproducts whichwhich areare
hazardoushazardous toto publicpublic health,health, thenthen thethe abovementionedabovementioned guidelinesguidelines
areare infringedinfringed..

InIn India,India, selfself regulatingregulating bodybody ASCIASCI hashas beenbeen foundfound wantingwanting toto
taketake measuremeasure toto banban indiscriminateindiscriminate advertisementadvertisement promotingpromoting

ii ii ff hh j kj k f df dexcessiveexcessive consumptionconsumption ofof thethe junkjunk foodfood..
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AANA AANA Australian Association of National AdvertisersAustralian Association of National Advertisers
(AANA) has introduced AANA Food and Beverage Code(AANA) has introduced AANA Food and Beverage Code(AANA) has introduced AANA Food and Beverage Code (AANA) has introduced AANA Food and Beverage Code 

and AANA Children’s Codeand AANA Children’s Code

B thB th dd d ld l ithith d ti id ti i k tik ti i tii tiBothBoth codescodes dealdeal withwith advertisingadvertising oror marketingmarketing communicationscommunications
inin anyany mediamedia directeddirected primarilyprimarily toto personspersons 1414 yearsyears oror youngeryounger..
AANAAANA FoodFood andand BeverageBeverage CodeCode requiresrequires thatthat allall advertisementadvertisement oror

k tik ti i tii ti tt hildhild h ldh ld tt l itl itmarketingmarketing communicationscommunications toto childrenchildren shouldshould notnot exploitexploit
children’schildren’s imaginationsimaginations basedbased onon anan intentintent toto encourageencourage
childrenchildren toto consumeconsume excessiveexcessive quantitiesquantities ofof foodfood oror
bb d td tbeveragebeverage productsproducts;;

AdvertisementAdvertisement shouldshould notnot statestate oror implyimply thatthat aa particularparticularp yp y pp
productproduct willwill affordafford physical,physical, socialsocial oror psychologicalpsychological
advantageadvantage overover otherother childrenchildren;;
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NotNot undermineundermine thethe rolerole ofof parentsparents inin guidingguiding dietdiet choiceschoices;;

Contd.Contd.

pp g gg g ;;

NotNot toto includeinclude anyany appealappeal toto childrenchildren toto urgeurge parentsparents toto buybuy
aa productproduct forfor themthem;;

NotNot featurefeature ingredientsingredients oror premiumspremiums (such(such asas freefree gifts)gifts)NotNot featurefeature ingredientsingredients oror premiumspremiums (such(such asas freefree gifts)gifts)
unlessunless anan integralintegral elementelement ofof thethe productproduct beingbeing offeredoffered..

TheThe codecode ofof ethicethic asas mentionedmentioned aboveabove shouldshould bebe incorporatedincorporated byby
thethe ASCIASCI inin itsits codecode toto regulateregulate thethe indiscriminateindiscriminate advertisingadvertising

dd titi ff j kj k f df d dd bbandand promotionpromotion ofof junkjunk foodfood andand beveragesbeverages..
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Industry’s idea of self regulation should not be happy 
meals with apple slicesmeals with apple slices

InIn thethe namename ofof selfself regulationregulation inin USUS inin 20062006 duedue toto increasingincreasing
i i ii i i ff blibli h l hh l h ii dd f d lf d lcriticismcriticism fromfrom publicpublic healthhealth communitycommunity andand federalfederal government,government,

fastfast foodfood industryindustry launchedlaunched thethe Children’sChildren’s FoodFood andand BeverageBeverage
AdvertisingAdvertising InitiativeInitiative.. UnderUnder thethe Initiative,Initiative, companiescompanies pledgedpledged toto

kk bb ff ”” f df d ff h ldh ldmarketmarket “better“better--forfor--you”you” foodsfoods forfor childrenchildren..

McDonald’sMcDonald’s HappyHappy mealsmeals withwith friesfries appleapple slicesslices andand fatfat freefreeMcDonald sMcDonald s HappyHappy mealsmeals withwith fries,fries, appleapple slicesslices andand fatfat freefree
chocolateschocolates milkmilk:: despitedespite thethe freefree andand healthyhealthy offeringoffering ofof anan appleapple
slice,slice, aa plainplain hamburgerhamburger stillstill hashas moremore thanthan 550550 caloriescalories !!!!!!
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C bl T l i i N t k (R l ti ) A t 1995C bl T l i i N t k (R l ti ) A t 1995Cable Television Networks (Regulation) Act, 1995Cable Television Networks (Regulation) Act, 1995

ThTh f df d AATheThe aforementionedaforementioned ActAct inin itsits SectionSection 66 containscontains programmeprogramme
codescodes whichwhich allall thethe advertisementadvertisement onon thethe televisiontelevision mustmust adhereadhere..
However,However, thethe codecode doesdoes notnot includeinclude anyany stipulationstipulation whichwhich maymay,, yy pp yy
havehave thethe effecteffect ofof regulatingregulating advertisingadvertising ofof junkjunk foodfood..
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Multilateral efforts to restrict or ban junk food advertisingMultilateral efforts to restrict or ban junk food advertising

WorldWorld HealthHealth OrganisationOrganisation (WHO)(WHO) hashas urgedurged countriescountries toto reducereduceWorldWorld HealthHealth OrganisationOrganisation (WHO)(WHO) hashas urgedurged countriescountries toto reducereduce
exposureexposure ofof childrenchildren toto marketingmarketing promotingpromoting junkjunk foodfood byby
implementingimplementing aa setset ofof internationalinternational recommendationsrecommendations..

InIn MayMay 20102010,, WHOWHO membermember--statesstates endorsedendorsed aa newnew setset ofof
recommendationsrecommendations onon marketingmarketing foodsfoods andand nonnon--alcoholicalcoholic beveragesbeverages toto
children,children, callingcalling forfor nationalnational andand internationalinternational actionaction toto reducereduce

ff hildhild dd hh f df d hi hhi h ii dd ffexposureexposure ofof childrenchildren toto adsads thatthat promotepromote foodsfoods highhigh inin saturatedsaturated fats,fats,
transtrans--fattyfatty acids,acids, freefree sugars,sugars, oror saltsalt..

ThTh bb t tt t t dt d l i l til i l ti p li ip li iTheThe membermember--statesstates suggestedsuggested legislationslegislations oror policies,policies,
intergovernmentalintergovernmental collaborationcollaboration andand cooperationcooperation withwith civilcivil societysociety andand
publicpublic andand privateprivate stakeholdersstakeholders toto bluntblunt powerfulpowerful toolstools aimedaimed atat
marketingmarketing suchsuch foodsfoods toto childrenchildren..gg

WHOWHO alsoalso askedasked countriescountries toto putput inin placeplace aa systemsystem toto monitormonitor andand
evaluateevaluate implementationimplementation ofof thethe recommendationsrecommendations..
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Overview of Worldwide Efforts to curb junk food 
advertising and promotion

IrelandIreland
NewNew BroadcastingBroadcasting AuthorityAuthority ofof IrelandIreland (BAI)(BAI) CodeCode hashas
provisionsprovisions containedcontained thereintherein especiallyespecially relatingrelating toto foodsfoods thatthat areare
defineddefined asas havinghaving aa highhigh fat,fat, sugarsugar oror saltsalt contentcontent (HFSS)(HFSS)..

TheThe draftdraft CodeCode proposesproposes aa completecomplete banban onon adsads forfor suchsuch foodfood
oror drinksdrinks duringduring children’schildren’s programmingprogramming andand alsoalso aa completecomplete
banban onon thethe useuse ofof oror endorsementendorsement byby licensedlicensed characterscharacters (e(e ggbanban onon thethe useuse ofof oror endorsementendorsement byby licensedlicensed characterscharacters (e(e..gg..
moviemovie characters),characters), programmeprogramme characterscharacters oror celebritiescelebrities andand
sportssports starsstars..

ItIt isis alsoalso proposedproposed toto banban promotionalpromotional offersoffers onon productsproducts thatthat
fallfall withinwithin thethe HFSSHFSS definitiondefinition..
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ExperienceExperience ofof QuebecQuebec

ClearerClearer evidenceevidence comescomes fromfrom aa longlong--termterm studystudy inin QuebecQuebec wherewheregg yy QQ
fastfast foodfood advertisingadvertising gearedgeared specificallyspecifically towardtoward childrenchildren hashas beenbeen
bannedbanned bothboth onlineonline andand inin--printprint forfor thethe lastlast 3232 yearsyears..

ResearchResearch hashas shownshown thatthat thethe provinceprovince hashas thethe leastleast childhoodchildhood
obesityobesity ofof anywhereanywhere inin Canada,Canada, andand thethe banban decreaseddecreased children’schildren’syy yy ,,
consumptionconsumption byby anan estimatedestimated twotwo oror fourfour billionbillion caloriescalories..
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ChileChile

AA k dk d f df d hh d dd d h hh h ll ffAA newnew LawLaw concernsconcerns packagedpackaged foodfood thatthat isis consideredconsidered highhigh inin caloriescalories,, fatfat,,
saltsalt oror sugarsugar..

ProductsProducts areare determineddetermined byby thethe MinistryMinistry ofof HealthHealth toto bebe highhigh inin caloriescalories fatfatProductsProducts areare determineddetermined byby thethe MinistryMinistry ofof HealthHealth toto bebe highhigh inin calories,calories, fat,fat,
saltsalt oror sugarsugar mustmust bebe identifiedidentified asas suchsuch inin thethe product’sproduct’s labellabel..

ItIt bansbans thethe salesale andand advertisingadvertising ofof thesethese typestypes ofof productsproducts withinwithin schoolschool
ii i l dii l di ll iddliddl dd hi hhi h h lh lpremises,premises, includingincluding elementary,elementary, middlemiddle andand highhigh schoolschool..

AdvertisingAdvertising ofof thesethese productsproducts toto childrenchildren belowbelow 1414 yearsyears ofof ageage isis prohibitedprohibited..

TheThe useuse ofof ““commercialcommercial hookshooks”” suchsuch asas offeringoffering toystoys oror prizes,prizes, inin
connectionconnection toto thethe salesale ofof thesethese productsproducts isis bannedbanned.. Consequently,Consequently, somesome
marketingmarketing strategiesstrategies thatthat areare commoncommon todaytoday suchsuch asas MacdonaldMacdonald HappyHappy MealsMeals

dd Ki dKi d Ch lCh l ldld ll bb ddandand KinderKinder ChocolatesChocolates couldcould nono longerlonger bebe usedused..
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II B i iB i i hh b db d j kj k f df d ii h lh l ii 20052005 AA

Contd.Contd.

InIn BritainBritain,, thethe countrycountry bannedbanned junkjunk foodfood inin schoolsschools inin 20052005.. AA
banban onon junkjunk foodfood adsads duringduring televisiontelevision programsprograms aimedaimed atat
childrenchildren belowbelow 1616 yearsyears camecame intointo forceforce inin AugustAugust 20082008..

InIn anan exampleexample ofof selfself regulation,regulation, DisneysDisneys proposedproposed banban fromfrom
20152015 onon allall junkjunk foodfood advertisingadvertising onon itsits TVTV channels,channels, websiteswebsitesjj gg ,,
andand radioradio programmesprogrammes..

ElEl h lh l ii USUS ii SS ff A iA i G iG iElementaryElementary schoolsschools inin USUS inin StatesStates ofof Arizona,Arizona, Georgia,Georgia,
Kentucky,Kentucky, Louisiana,Louisiana, Maryland,Maryland, Mississippi,Mississippi, Nebraska,Nebraska, NewNew
Jersey,Jersey, NewNew York,York, andand WestWest VirginiaVirginia havehave alreadyalready bannedbanned thetheJ yJ y gg
salesale ofof junkjunk foodfood inin schoolsschools..
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HungaryHungary --"chips"chips tax“tax“ onon foodfood highhigh inin saltsalt andand sugar,sugar, softsoft andandu g yu g y ch psch ps tata oo oodood h ghh gh sa tsa t a da d suga ,suga , so tso t a da d
energyenergy drinks,drinks, beveragesbeverages withwith fruitfruit contentcontent lowerlower thanthan 2525%%..

II D kD k i li l bb iiInIn DenmarkDenmark :: specialspecial taxestaxes onon butter,butter, meat,meat, pizzapizza..

ScotlandScotland:: InIn MarchMarch 20122012 proposedproposed toto banban advertisementsadvertisements ofofScotlandScotland:: InIn MarchMarch 20122012 proposedproposed toto banban advertisementsadvertisements ofof
junkjunk foodsfoods inin televisiontelevision showsshows airedaired beforebefore 99 pmpm..

SwitzerlandSwitzerland andand Austria,Austria, havehave alsoalso alreadyalready bannedbanned transtrans--fats,fats,
whilewhile FinlandFinland andand RomaniaRomania areare consideringconsidering fatfat taxestaxes..

Brazil,Brazil, MexicoMexico andand TaiwanTaiwan tootoo areare workingworking towardstowards gettinggetting aa
fatfat taxtax inin placeplace..
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Proposed Guidelines at the Court’s intervention 

DelhiDelhi HighHigh CourtCourt directeddirected thethe FoodFood SafetySafety andand StandardsStandards
AuthorityAuthority ofof IndiaIndia (FSSAI)(FSSAI) toto frameframe guidelinesguidelines onon implementingimplementing

ll bb j kj k f df d ii dd dd h lh l ii ddrulesrules toto banban junkjunk foodfood inin andand aroundaround schoolsschools inin anan orderorder onon aa
PublicPublic InterestInterest LitigationLitigation (PIL),(PIL), filedfiled byby UdayUday FoundationFoundation (an(an
NGO)NGO)..

TheThe FSSAIFSSAI undertakingundertaking aa projectproject forfor developmentdevelopment ofof guidelinesguidelines
forfor makingmaking availableavailable qualityquality andand safesafe foodsfoods inin schoolschool andand hashasforfor makingmaking availableavailable qualityquality andand safesafe foodsfoods inin schoolschool andand hashas
invitedinvited proposalproposal fromfrom experiencedexperienced agencies,agencies, organizations,organizations,
institutionsinstitutions forfor developmentdevelopment ofof guidelinesguidelines forfor makingmaking availableavailable
qualityquality andand safesafe foodfood inin schoolschool..qualityquality andand safesafe foodfood inin schoolschool..
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Contd.Contd.

FSSAIFSSAI guidelinesguidelines areare expectedexpected afterafter thethe courtcourt directivedirective inin whichwhichgg pp
thethe FSSAIFSSAI likelylikely toto restrictrestrict sellingselling andand advertisementadvertisement inin junkjunk
foodfood forfor childrenchildren..

FSSAI’sFSSAI’s movemove comescomes inin thethe backdropbackdrop ofof WHO’sWHO’s labellinglabelling ofof
childhoodchildhood obesityobesity asas oneone ofof thethe mostmost seriousserious publicpublic healthhealthyy pp
challengeschallenges ofof thethe 2121stst centurycentury..
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Contd.Contd.

TheThe recommendationrecommendation forfor aa banban onon telecastingtelecasting celebritycelebrity--endorsedendorsed
advertisementsadvertisements onon suchsuch highhigh--saltsalt andand creamcream--packedpacked foodsfoods toto
influenceinfluence kidskids willwill bebe thethe partpart ofof thethe FSSAI’sFSSAI’s proposedproposedpp p pp p
guidelinesguidelines beingbeing preparedprepared forfor schoolsschools toto makemake availableavailable onlyonly
nutritiousnutritious foodsfoods inin theirtheir canteenscanteens..

TheThe AuthorityAuthority hashas alreadyalready initiatedinitiated talkstalks withwith thethe PrasarPrasar BharatiBharati
inin thisthis regardregard..inin thisthis regardregard..

ToTo beginbegin withwith FSSAIFSSAI willwill seekseek aa banban onon airingairing suchsuch
advertisementsadvertisements duringduring children’schildren’s programprogram inin thethe morningmorning..
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Suggested Guidelines: What we can learn from other 
countries

WhileWhile somesome countriescountries havehave takentaken offoff advertisementsadvertisements ofof suchsuch
productsproducts fromfrom primeprime timetime televisiontelevision andand radioradio andand regulatedregulated
theirtheir marketing,marketing, aa largelarge numbernumber ofof countries,countries, particularlyparticularly
developingdeveloping nationsnations suchsuch asas India,India, areare yetyet toto taketake proactiveproactive
measuresmeasures..

ExperienceExperience ofof otherother countriescountries throwthrow upup followingfollowing guidelinesguidelines oror
regulationsregulations toto bebe followedfollowed inin connectionconnection withwith advertisingadvertising ofof thetheregulationsregulations toto bebe followedfollowed inin connectionconnection withwith advertisingadvertising ofof thethe
JunkJunk FoodFood..

AA completecomplete banban onon promotionpromotion ofof junkjunk foodfood inin andand aroundaround
schoolschool..
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AA completecomplete banban onon adsads promotingpromoting thethe junkjunk foodsfoods (TV,(TV, OnlineOnline
Contd.Contd.

pp p gp g jj ( ,( ,
media,media, printprint media)media)

AA completecomplete banban onon salesale ofof junkjunk foodfood insideinside schoolschool..pp jj

NoNo moremore promotionalpromotional offersoffers onon junkjunk foodsfoods..

ff ll bb d i id i i k ik i i ii i iiIfIf completecomplete banban advertisingadvertising oror marketingmarketing communicationcommunication isis notnot
possible,possible, thesethese advertisementadvertisement oror marketingmarketing communicationcommunication maymay
bebe restrictedrestricted inin thethe followingfollowing waysways::gg yy

RestrictingRestricting airingairing oror visibilityvisibility ofof suchsuch advertisementadvertisement oror marketingmarketing
communicationcommunication forfor childrenchildren byby notnot allowingallowing airingairing ofof suchsuchcommunicationcommunication forfor childrenchildren byby notnot allowingallowing airingairing ofof suchsuch
programprogram duringduring primeprime timetime whenwhen childrenchildren areare likelylikely toto watchwatch
suchsuch programprogram..
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Contd.Contd.

PartPart ofof advertisementadvertisement promotingpromoting junkjunk foodfood shouldshould containcontain
healthhealth advisoryadvisory aboutabout thethe possiblepossible junkjunk effecteffect ofof thethe junkjunk foodfoodyy pp jj jj
whichwhich cancan bebe illustratedillustrated inin thethe samesame wayway asas thethe junkjunk foodfood isis
promotedpromoted inin suchsuch advertisementsadvertisements..

ProvidingProviding adequateadequate informationinformation aboutabout ingredientsingredients andand contentscontents
ofof junkjunk foodfood inin suchsuch advertisementadvertisement forfor sufficientsufficient durationdurationjj
shouldshould bebe mademade mandatorymandatory soso thatthat itit cancan bebe easilyeasily
comprehendedcomprehended byby thethe viewersviewers..
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Contd.Contd.

AnyAny falsefalse oror misleadingmisleading informationinformation oror notnot complyingcomplying withwith
aboveabove mentionedmentioned guidelinesguidelines shouldshould bebe broughtbrought underunder ConsumerConsumer
ProtectionProtection LawLaw oror underunder thethe programprogram codecode ofof CableCable TelevisionTelevisionp gp g
NetworksNetworks (Regulation)(Regulation) Act,Act, 19951995..

Ad ti tAd ti t dd k tik ti i tii ti ff j kj k h ldh ld bbAdvertisementAdvertisement andand marketingmarketing communicationcommunication ofof junkjunk shouldshould bebe
dealtdealt underunder thethe lawlaw inin thethe similarsimilar mannermanner asas hashas beenbeen donedone withwith
advertisementadvertisement andand communicationcommunication ofof thethe TobaccoTobacco productsproducts oror
Al h lAl h l id iid i itit b db d h lthh lth ff l til tiAlcoholAlcohol consideringconsidering itsits badbad healthhealth consequencesconsequences forfor populationpopulation
inin generalgeneral andand childrenchildren inin particularparticular..
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THANK YOUTHANK YOUTHANK YOUTHANK YOU
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